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10 Email Marketing Templates to Swipe and Customize 

 
 “Hey, who’s the right person at your company to contact” email  

Hi [Kymberly], 

I’m writing to ask if you can help me find the right person at your 
company who handles [marketing and getting more business through 
free publicity strategies]. I also wrote to [Jody, who heads up sales]. If it 
makes sense to talk, let me know how your calendar looks.  

[My company RobinSamora.com helps increase visibility, credibility and 
sales using low-cost and no-cost marketing strategies. We also write 
marketing and action plans that help companies get focused and grow 
like crazy – and include 1:1 coaching to help you through these 
challenging times].  

If you’re the right person to speak to, what does your calendar look 
like? If not, who do you suggest I talk to?    

Thanks, 

 
[Signature – Choose one that highlights current projects with links to 
blogs, podcasts, books…] 
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“Hey [Alain] I’d love to answer your questions” email 

 

Hi Alain, 
 
Great to hear from you! Thanks for reaching out. There are actually a 
few possible answers to your questions, so I want to be sure I give you 
the correct information. Would it be ok if we had a quick call? Here’s a 
link to my calendar. I think 15-minutes should be more than enough 
time.  
 
Thanks 
Robin 
 
[Signature] 
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“Hey [first name], Congrats on your new job!” email 

Hi [prospect of the day], 

Just left a quick VM.  I smiled when I heard you [got promoted]. I used 
to work with [nice man #1] and [tough lady #2 who got fired] from your 
office. I’m sure LinkedIn will announce your new role a couple of weeks 
from now, so I wanted to be one of the first to say Congrats!  

I’m sure you've got a lot going on right now -- so this note may come at 
the right time, or not. If you're feeling stressed out, check this out 
[something you think is funny, that they might find funny too – be 
mindful of content]. 

[My company works with businesses like yours to build visibility and 
sales using low-cost and no-cost marketing strategies. Right now, I’m 
working with the State of MA as a marketing expert in their 
Express Grant program to help businesses get back on track.] 

Hope you’re not working till 10pm every night!    

Robin 

[Signature] 
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“Are you still interested” email 

 
Hi [Seth], 

Hope you and your family are safe and well!  

I’ve got a reminder on my calendar to check-in with you to see how 
things were going with [your latest sustainability project]. We haven’t 
had a formal discussion yet, but I have some ideas you might find 
interesting.  

I’ love to connect and see if there are any opportunities to help [with 
your marketing strategy, build your media channels, teach you how to 
get press, up-level your LinkedIn presence and online brand]. Let me 
know if you have some time to reconnect in the next couple of weeks. 
I’m taking a staycation from August 24 – 28 working on my beehives, 
but available before and after those dates.  
 
Speaking of bees, here’s a picture that got me a two-page spread in a 
CEO magazine. You never know… 
 

 
Look forward to hearing from you. 
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“Sorry I missed your call” email 

Hey [Dorian], 

Sorry I missed you on the phone today. I was calling because [I thought 
you might like to hear how tips sheets are a great way to get press in 
USA Today. You were on my webinar about the Great Out S’mores of 
Email Marketing and asked for my series of email templates]. 
 
In my message, I mentioned I’d call you back on [date] [time]. You can 
always call me back at [617-921-3448] or pick a time that’s best for you 
on my calendar.  
 
Look forward to connecting. 
 
Thanks 
Robin  
[Signature]  
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“So, you want more info” email 

Hi [Pamela], 
 
Thanks for taking time to share a little about [your company], as well as 
the challenges you’re facing marketing your [speaking and coaching 
business] in these uncertain times.  
 
If you’d like to learn how other companies are dealing with challenges 
like yours, I’d be happy to set up a call. I might be able to offer some 
help or put you in touch with another colleague who could answer your 
questions. Once thing I know for sure is that everyone wants to get 
their business on track!  
 
Here’s my calendar link if you’d like to schedule a call. At the least, we 
can find out about each other’s business. Who knows, maybe even 
become referral partners.  
 
Thanks 
Robin 
[Signature]  
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“Hey, what’s next” email 

Hi [Roger], 

I’m writing to follow up on our last conversation. My [boss, boss babe, 
VP Sales] asked me for an update on your account. I told [him/her] I 
didn’t have one. 

I’m not sure what makes sense to continue the conversation. What do 
you see as the next step, if any? 

Thanks 
 
Robin 
[Signature]
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“Hey, so, why didn’t you buy my product” email 

Dear [prospect who attended a webinar, etc], 

I noticed that during the "Hope is Not a Marketing Strategy" webinar 
you didn't purchase the [DIY marketing template series product] at the 
end. And it would be great to know why. 

I’m not trying to sell you anything, but it’s important to know if we're 
hitting the mark and understand what our customers want. 

Any feedback you can give us would really help. 

Were you unclear about the product? Is there something in your 
business that requires more attention? Was it too expensive? Or where 
you just checking it out? 

If you respond, I’ll send you a pdf report that’s just been updated, 26 
Marketing and PR Tips to Get Attention . It’s the least we can do to 
thank you for your time. 

Just hit reply with why you didn’t purchase and we’ll send it right over. 

Thanks again for your feedback, 

Robin 

[Signature]
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“Hey, check out this article” email 

[Susan], 

I don’t know if you saw this article about [patient expectations as a 
result of the pandemic] that appeared recently in [Media Outlet]. It’s 
related to health issues in the new normal [what we were talking 
about]. 

[Here’s the link]:  https://www.medicaltourismtraining.com/medical-
tourism-articles/covid-19-new-patient-expectations/ 

I thought you’d find it interesting. 

Thanks 

Robin 

[Signature]
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“Hey, I’d LOVE for you to follow up with me” email 

[Dennis], 

Appreciate you reaching out to me so quickly. I’ll plan on getting in 
touch again in November.   

Does it make sense to pencil in a tentative date on our calendar? That 
way we can save time by not going back and forth with emails. 

What does your calendar look like before Thanksgving? What’s a good 
day for us to connect?  

Thanks for your help. I look forward to talking. 

Robin 

[Signature]  
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Sample Signatures 
 
@Robin Samora 
Marketing & Promotions Expert | Consultant 
www.RobinSamora.com 
Tel:  617-921-3448 (Eastern) 
 

____________________________________ 

Thanks 
Robin 
 
@Robin Samora 
Marketing & Promotions Expert | Consultant 
www.RobinSamora.com 
Tel:  617-921-3448 (Eastern) 
 
Check out my media channels: 
Top 40 Small Business Marketing blog 
Bite-Sized Marketing Podcast | Fast Marketing Minute 

 

Special thanks to Breakthrough Email, HubSpot, Drip.com and 
Wishpond for their inspiration and starter templates that I customized. 
Brand messaging across all platforms is key to growing your business 
and getting the visibility you deserve. Want a new perspective on your 
marketing? Pick my brain. You can also get in touch at 
Robin@RobinSamora.com or call (617) 921-3448. Thanks for reading!   

 



CONSULTANT | MENTOR | SPEAKER | AUTHOR  ROBINSAMORA.COM 

MEET ROBIN SAMORA	
Robin Samora helps small and mid-size businesses increase sales, 
connect with customers, and gain visibility. Whether it’s writing 
customized marketing plans for clients or working 1-2-1 to meet 
their goals, her focus is clear – to get results. Using a variety of 
marketing strategies, Robin advises business owners on how to 
stand out, gain credibility, and bring in the business they deserve.  

Check out her marketing services here.   

 

https://robinsamora.com/marketing-services
https://www.facebook.com/RobinSamoraPR
https://www.linkedin.com/pub/robin-samora/13/b62/647
https://twitter.com/robinsamora
https://www.instagram.com/RobinSamoraPR/
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